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1. REEZEEDHRE (EfE) Trends in Management Indexes (Consolidated)

(B47 : &) (Unit: million yen)

202262588 2023828
Fiscal year ending February 2022 Fiscal year ending February 2023
X5 IHE B S 1IUSH EE20N4HR EE3MUHHA EEATYSH S 1IUSH EE20M4H EE3MUHH
Type Item 1Q 2Q 3Q 4Q 1Q 2Q 3Q
& %8 fERklt R | £ %8 MRkt BRI | £ 38 ABRRbt BIEELL | £ 58 MERktt BIFELL | £ 3B MEAkE RIS | & 38 Rkt BRI | & % Rkt Fifht
Amount | % of total Y/Y Amount | % of total Y/Y
N%ti%l'l 248,861 100.0% 107.0%|259,433 100.0% 106.3%|248,108 100.0% 106.1%|269,543 100.0% 112.7%|267,716 100.0% 107.6%|295,035 100.0% 113.7%|283,234 100.0% 114.2%
et sales
?i’ﬁfﬁ*'ﬁf - 74,618 30.0% 107.3%| 83,195 32.1% 106.4%| 75,805 30.6% 106.8%| 87,324 32.4% 112.8%| 78,431 29.3% 105.1%]| 92,193 31.2% 110.8%| 84,626 29.9% 111.6%
ross operating profi
i’éiﬁﬁv—ﬁg%@ﬁ 67,336 27.1% 114.1%| 67,742 26.1% 108.9%| 68,726 27.7% 106.6%| 74,121 27.5% 110.0%| 70,717 26.4% 105.0%| 75,918 25.7% 112.1%| 77,146 27.3% 112.3%
expenses
=X 7,282 2.9% 69.2%| 15,453 6.0% 96.9%| 7,079 2.9% 109.1%| 13,202  4.9% 132.0%| 7,713 2.9% 105.9%| 16,274  5.5% 105.3%| 7,479  2.6% 105.6%
Hi R |operating income
Period ?ﬁ*”%ﬁ 8,851 3.6% 78.7%| 16,294 6.3% 98.0%| 7,797 3.1% 108.2%| 14,647 5.4% 136.8%| 10,495 3.9% 118.6%| 17,478 5.9% 107.3%| 8,593  3.0% 110.2%
rdinary iIncome
MEMRECRBISHNE | 5307 219 80.4%| 10,219 3.9% 95.5%| 4,681 1.9% 106.6%| 6,245 2.3% 99.0%| 6,321 2.4% 119.1%| 10,766 3.6% 105.4%| 4,048 1.4% 86.5%
Net income attributable to owners of the Parent
FRFRFAIARTUE(R) 208,094,371 208,284,127 208,392,007 208,514,657 208,639,189 208,853,338 209,005,718
Average number of shares
LERHTZDARRER(F) 25.50 49.07 22.46 29.95 30.30 51.55 19.37
Net income per share (yen)
Tf% 248,861 100.0% 107.0%|508,295 100.0% 106.6%|756,403 100.0% 106.5%)|1,025,947 100.0% 108.0%|267,716 100.0% 107.6%|562,752 100.0% 110.7%|845,986 100.0% 111.8%
et sales
Z*fi’f:ﬁ*'% N 74,618 30.0% 107.3%|157,814 31.0% 106.9%)|233,620 30.9% 106.8%|320,944 31.3% 108.4%| 78,431 29.3% 105.1%|170,624 30.3% 108.1%|255,251 30.2% 109.3%
ross operating profi
i’giﬁﬁv—ﬂg%@g 67,336 27.1% 114.1%|135,078 26.5% 111.4%)|203,804 27.0% 109.8%|277,925 27.1% 109.8%| 70,717 26.4% 105.0%|146,636 26.0% 108.6%(223,783 26.5% 109.8%
expenses
?ﬁfﬁ 7282  2.9% 69.2%| 22,735 4.5% 85.9%| 29,815 3.9% 90.4%| 43,018 4.2% 100.1%| 7,713 2.9% 105.9%| 23,988  4.3% 105.5%| 31,468  3.7% 105.5%
perating Income
R B\ ERAE 8,851 3.6% 78.7%| 25,145 4.9% 90.2%| 32,943 4.4% 93.9%| 47,500 4.6% 103.9%| 10,495  3.9% 118.6%| 27,974  5.0% 111.2%| 36,568 4.3% 111.0%
Cumulative |Ordinary income
MEAPRECIRBISZAAE | 5307 219 80.4%| 15,527 3.1% 89.7%| 20,208 2.7% 93.2%| 26,453 2.6% 94.5%| 6,321 2.4% 119.1%| 17,088  3.0% 110.1%| 21,136  2.5% 104.6%
Net income attributable to owners of the Parent
FAFRFAIARTCA(HR) 208,094,371 208,189,249 208,256,343 208,320,037 208,639,189 208,746,263 208,832,107
Average number of shares
LERHTZD S ARER 8 (I ) 25.50 74.58 97.04 126.99 30.30 81.86 101.21
Net income per share (yen)
TR TR DR AR 25.48 74.52 96.96 126.88 30.28 81.80 101.14

Diluted net income per share

KHEAFRTIIRRTCENE, R I D E SRR BUCT RSB IR E S O PIS5E0 ). R EIRBBIPEEL IMRE I 2 HHKABZSHTERLTENFT.

*The number of shares of the Company held in the "Employees' Stock Ownership ESOP Trust," the "Stock Grant ESOP Trust" and the "Directors' Remuneration BIP
in the number of treasury stocks, which was to be deducted from the calculation of the average number of shares outstanding.

KIUNESRICR T 2T RE % (BERFTRERESE295 20206 3 A31H) F42HE 1 MEAEFEFTHMOBENSEALTENET O, FIFERLLRIEEDRBIEESECEDIVVHBZAVTEFET.

*The Group adopted the Accounting Standard for Revenue Recognition (ASBJ Statement No. 29, March 31, 2020) from the beginning of the first quarter of the current fiscal year ending February 2023.
For this reason, the figures for the same period of the previous year are based on the different calculation standard.




(B4I : BAM)(Unit: million yen)

202228458 20232848
ji=] B Fiscal year ending February 2022 Fiscal year ending February 2023
Item B1METR B E3MEER BT BIMETR B B3R
1Q-end 2Q-end 3Q-end 4Q-end 1Q-end 2Q-end 3Q-end
’Lff:fff 183,378 194,247 196,161 207,886 212,033 223,807 225,214
j;f’ifts 414,246 424,680 436,913 463,048 493,764 534,711 537,577
LERSEDREERER (1) 875.13 926.57 935.42 966.66 985.23 1,040.22 1,046.36
Net asset per share (yen)
Eiﬁﬁsz 44.0% 45.5% 44.6% 43.5% 41.7% 40.7% 40.7%
BeBEASMFIEE (ROE) 2.9% 8.3% 10.8% 13.9% 3.1% 8.1% 10.1%
Return on equity (ROE)
HARERRFER (ROA) 2.1% 5.8% 7.6% 10.6% 2.2% 5.6% 7.3%
Return on assets (ROA)
EXREBCLSFry>a1-I0— A 15,426 A 804 A 318 16,228 18,851 35,007 39,688
Cash flows from operating activities
KRB S Fry>a-I0— A 8,231 A 13,813 A 19,976 A 37,088 A 7,069 A 23,425 A 25,968
Cash flows from investing activities
MESEBC LS+ ry>1-J0— A 5,640 A 8,172 A 4,329 A 7,282 12,699 8,728 1,080
Cash flows from financing activities
RERUREFSMARES 21,655 28,159 26,336 22,837 47,101 43,240 37,735
Cash and cash equivalents at end of period
BEH (3) - 21,523 - 55,407 - 33,984 -
Number of shareholders
FATAMIVEE (BF) 209,633,676 209,633,676 209,633,676 209,633,676 209,633,676 209,652,876 209,652,876
Number of shares issued (shares)

XFpy>1-J0- (3 BUFHAORTEEREEHLTHOET,

*Cash flows for each quarter are cumulative totals.




2. EtEsEfEXTEEER Comparison of Projections vs. Actual Results
[ EFEEEFTEES Consolidated Income Statement, etc. ] (841 : EFIFA)(Unit: million yen)
HA bl S 1MU4HA EE2MU4HA ¥E8 5t ZE3MU4HA ZEATUHA THE 5t BHASET
By period 1Q 2Q 1H total 3Q 4Q 2H total Full-year total
3] S| & B i8Rkttt AUEELE | € %R ABRktt AIEELE | € %R ABRktt AIEELE | € %R ABRktt AIGELE | & %8 ABRktt  RUGELL | & %8 48Rkt | AUEELL | £ B | ABRkkt | AIEL
Item Amount % of total|  Y/Y | Amount |% oftotal  Y/Y | Amount (% of total  Y/Y | Amount (% of total| Y/Y | Amount |% oftotal,  Y/Y | Amount |% oftotal  Y/Y Amount | % of total__ Y/Y
ﬁiis 272,300/100.0% 109.4%|283,500|100.0%  109.3%|555,800 100.0%  109.3%|273,400|100.0% 110.2%|280,800|100.0% 104.2%|554,200 100.0%|107.1%(1,110,000 100.0% 108.2%
(P9, ﬁﬁumi'.%) ) 53,800| 19.8% 109.6%| 54,050 19.1% 111.3%|107,850 19.4%110.4%|( 55,300 20.2% 111.2%| 57,650 20.5% 111.3%|112,950 20.4% 111.2%| 220,800 19.9% 110.8%
(Net sales from dispensing)
Eﬁ;ﬁfgﬁmg profit 79,660 29.3%106.8%| 88,580| 31.2% 106.5%|168,240 30.3% 106.6%| 81,220 29.7%107.1%| 89,240 31.8% 102.2%|170,460 30.8% 104.5%| 338,700 30.5%  105.5%
Bgs= N — LA
t m 'Sjéé;g;ﬁgseflgﬁg 71,410 26.3%/106.0%| 71,470 25.2% 105.5%|142,880 25.7% 105.8%| 73,590 26.9%107.1%| 75,230 26.8% 101.5%|148,820 26.9% 104.2%| 291,700 26.3%  105.0%
Projections ffiffmcome 8,250 3.0% 113.3%| 17,110 6.0% 110.7%| 25,360 4.6% 111.5%| 7,630 2.8% 107.8%| 14,010 5.0% 106.1%| 21,640 3.9% 106.7%| 47,000 4.2% 109.3%
f)jxr:iflj'y%ﬁincome 10,760 4.0% 121.6%| 17,780 6.3%/109.1%| 28,540/ 5.1% 113.5%| 8,400 3.1% 107.7%| 14,660 5.2% 100.1%| 23,060 4.2% 102.7% 51,600/ 4.6% 108.4%
|\ | A 'B
fiﬁiﬂff:;zzifﬁififﬂft 6,500 2.4%|122.5%| 11,060 3.9% 108.2%| 17,560 3.2% 113.1%| 5,010 1.8% 107.0%| 5,830 2.1% 93.4%| 10,840 2.0% 99.2% 28,400 2.6% 107.4%
E%EEWE_'_ 3.2% 3.3% 3.2% 4.0% 3.3% 3.7% 3.4%
Existing-store sales growth rate
2] S| & BB i8Rkttt AUEELE | € %R ABRktt AIEELE | € %R ABRktt AIEELE | € %R ABRktt AIGELE | & %8B ABRktt RUGELL | & %8 ABRkLt | AUEELL | £ B | ABRkkt | AIELE
Item Amount % of total|  Y/Y [ Amount |% oftotal  Y/Y | Amount |% of total  Y/Y | Amount % of total| Y/Y [ Amount |% oftotal| Y/Y | Amount |% oftotal Y/Y Amount | % of total  Y/Y
i‘;iis 267,716/100.0% 107.6%|295,035/100.0% 113.7%|562,752/100.0% 110.7%|283,234 100.0% 114.2%
(P9, ‘%ﬁumbﬁ) ) 53,857| 20.1% 109.7%| 56,345 19.1% 116.0%|110,203 19.6%112.8%( 57,816 20.4% 116.2%
(Net sales from dispensing)
T“J:'%ﬂ%ﬁ. ) 78,431 29.3%/105.1%| 92,193| 31.2% 110.8%|170,624 30.3% 108.1%| 84,626 29.9% 111.6%
Gross operating profit
Bg== N T -2
= W 'Sjééﬁfsgsefmgg 70,717 26.4% 105.0%| 75,918 25.7% 112.1%|146,636 26.0% 108.6%| 77,146 27.3% 112.3%
Actual |
Results E'iﬂﬁ_ 7,713 2.9%105.9%| 16,274| 5.5% 105.3%| 23,988 4.3% 105.5%| 7,479 2.6% 105.6%
Operating income
g%’ﬂ%& 10,495 3.9% 118.6%| 17,478 5.9% 107.3%| 27,974 5.0% 111.2%| 8,593 3.0% 110.2%
Ordinary income
|\ -2 A IB
BMAIREICRBT SZMGAE | ¢ 321 2.4% 119.1%| 10,766 3.6% 105.4%| 17,088 3.0% 110.1%| 4,048 1.4% 86.5%
E%EE@E% 1.5% 3.6% 2.6% 4.3%
Existing-store sales growth rate
2] S| & B i8Rkttt FTEILL | € %8 ABRktt EtELE | € %B  ABRktt tELL | € %®  ABRktt EtELL | & % ABRkit  BtELL | & %8 | ABRkkt | BtELL | £ % | ABRkt | FtEL
Item Amount | % of total|vs. projections| Amount | % of total | vs. projections| Amount | % of total|vs. projections| Amount | % of total | vs. projections] Amount | % of total| vs. projections| Amount | % of total | vs. projections|  Amount | % of total| vs. projections
ﬁiis A 4,583 0.0%| 98.3%| 11,535 0.0% 104.1%| 6,952/ 0.0% 101.3%| 9,834 0.0% 103.6%
(P9, EJ%%IJEJ:._%) ) 57 0.4% 100.1%| 2,295 0.0% 104.2%| 2,353| 0.2% 102.2%| 2,516 0.2% 104.5%
(Net sales from dispensing)
EJ:'%‘%U%. ) A 1,228/ 0.0% 98.5%| 3,613 0.0% 104.1%| 2,384 A0.1%101.4%| 3,406/ 0.2% 104.2%
Gross operating profit
- AR5S —REE
stmdt, [ RRU—REIER A 692 0.2% 99.0%| 4,448 0.5% 106.2%| 3,756 0.3% 102.6%| 3,556 0.4% 104.8%
ve. ?E&A expenses
Projections E'iﬂﬁ_ A 536 A0.1% 93.5%| A 835 A0.5%| 95.1%(A 1,371 A0.3% 94.6%| A 150 A0.1% 98.0%
Operating income
g%’ﬂ%& AN 264 0.0% 97.5%| A 301 A0.3%| 98.3%| A 565 A0.3% 98.0% 193 0.0%102.3%
Ordinary income
O\ -2 A 'B
BAREICRBISZMGAE |/ 178 0.0% 97.3%| 4293 20.3% 97.3%| A 471 A0.1% 97.3%| A 961 A0.4% 80.8%
s A1.7% 0.3% £0.6% 0.3%

Existing-store sales growth rate

XINZSERHICRAIDRETEEE | (BESETEAERE295 20206 3 A31H) F245E 1 M+ HLE

EETHIROENSEAL TENEY . COks. FIFRMEBREEENRRIEESECE IV EBEZAVTENET,

*The Group adopted the Accounting Standard for Revenue Recognition (ASBJ] Statement No. 29, March 31, 2020) from the beginning of the first quarter of the current fiscal year ending February 2023.
For this reason, the figures for the same period of the previous year are based on the different calculation standard.




[ FES#OHERUSERE Store Opening/Closing Plan and Actual Results ]

(B : IE)(Unit: store)

HA Al SE1MUHER SE2004H LHR SE30H4H SEATUHER THHER B BHEASET
By period 1Q 2Q 1H total 3Q 4Q 2H total Full-year total
HIHA . . . . . R .
I8 B Eﬁﬁii HE | BIE | 2oft| /S| LS RIE | ZOM|EHSK| HE  IBIE 2oft| a5 BiE BIE  oft| /S| B BIE | 2ofh |5 HE | RIS | 2oft|EEs| BiE BIE 2ofh| /S
[=1i: k=2
No. of stores|
Item at the end Opening| Closing Other No. of Opening| Closing| Other No. of Opening| Closing Other No. of Opening| Closing| Other No. of Opening| Closing Other No. of Opening| Closing| Other No. of Opening| Closing| Other No. of
pf;;';is stores stores stores stores stores stores stores
it m
bl 2,468 38 5 0] 2,501 38 14 0] 2,525 76 19 0] 2,525 36 5 0] 2,556
an
= i 2,468 41 4 0] 2,505 39 7| 165]2,702 80 11 165| 2,702 32 18 0] 2,716
Actual Results
ﬁ@;ﬁt - 3] A1 0 4 1 A7 165 177 4 A8 165 177 A 4 13 0 160
vs. Plan
ZOAD 16558 (&, 9> - L FOFRIMALICLZEDTT,
The number 165 (stores) in Other is due to the conversion of Kokumin-French into a consolidated subsidiary.
(1@ &)
(Remarks)




3. AR5ELEBEZE Monthly Sales Growth Rate

202242 8HA Fiscal year ended February 2022

X % E H 202138 4H 58 |@mumem| 68 7H 88 |mameps| bEagRst] oA 108 | 118 |s3mm| 128 202218 28 |smamem| TR @Egast
1H 2H Full-year
Type Item Mar. 2021 Apr. May 1Q June July Aug. 2Q cumulative Sep. Oct. Nov. 3Q Dec. |Jan. 2022 Feb. 4Q cumulative total
EJI:'% 1.8% A1.3%| 4.3% 1.6% 2.3% 4.1% 0.7% 2.3% 2.0% 2.3% 2.7% 2.8% 2.6% 1.3% 7.5% 3.4% 4.0% 3.3% 2.6%
S,
BRI je;i
Existing = % AN12.6% A10.5% A3.1% | A8.9% | A1.4%  1.6% A4.2%|A1.4%) A5.1% | A1.3% | 1.7% 0.3% 0.2% | A1.0% | 3.9% 0.5% 1.1% 0.7% | A2.4%
No. of customers
stores o
=il 14.4% | 9.2% 7.4% | 10.5% | 3.7% 2.5% 4.9% 3.7% 7.1% 3.6% 1.0% 2.5% 2.4% 2.3% 3.6% 2.9% 2.9% 2.6% 5.0%
Average sale per customer
== =
JZJI:'EJ 6.7% 4.2% | 10.0% | 6.9% 6.2% 8.0% 4.4% 6.2% 6.6% 6.1% 6.2% 6.2% 6.2% | 10.0% | 16.6% | 11.5% | 12.6% | 9.4% 8.0%
ales
ZZ W
£ & ' & N7.8% | A5.1% | 2.8% | A3.5%| 3.2% 6.2% 0.0% 3.1% | A0.2%]| 3.2% 6.1% 4.4% 4.6% 8.9% | 14.5% | 10.1% | 11.1% | 7.8% 3.6%
All stores No. of customers
i 14.5% | 9.3% 7.2% | 10.4% | 3.0% 1.8% | 4.4% 3.1% 6.8% 2.9% 0.1% 1.8% 1.6% 1.1% 2.1% 1.4% 1.5% 1.6% | 4.4%
Average sale per customer
2023%2AHA Fiscal year ended February 2023
X % E H 202238 4H 58 |@mumem| 68 7H 88 |mameps| bEagRst] oA 108 | 118 |s3mm| 128 202318 28 |smamem| TRt @Egast
1H 2H Full-year
Type Item Mar. 2022|  Apr. May 1Q June July Aug. 2Q cumulative Sep. Oct. Nov. 3Q Dec. |Jan. 2023 Feb. 4Q cumulative total
L& 2.9% 1.8% 0.1% 1.5% 1.6% 4.8% 4.5% 3.6% 2.6% 4.1% 4.6% 4.2% 4.3%
Sales
BEAF IS z =
Existing = % N0.3%  A0.6% A0.7% | A0.5%]| 0.4% | 2.4% 1.8% 1.5% | 0.6% | 2.4% 1.7% 1.8% | 2.0%
No. of customers
stores .
=il 3.2% 2.4% 0.8% 2.0% 1.2% 2.4% 2.7% 2.1% 2.0% 1.7% 2.9% 2.4% 2.3%
Average sale per customer
= e
J;I'EJ 10.4%  10.3% | 8.5% 9.8% | 13.5% | 17.1% | 16.4% | 15.7% | 12.8% | 16.0% | 16.4%  15.7% | 16.0%
ales
ZZ W
£ & ' & 9.0% 9.1% 8.9% 9.0% | 14.5% | 16.8% | 15.8% | 15.7% | 12.5% | 16.1%  15.4% | 15.2% | 15.6%
All stores No. of customers
= 1.4% 1.2% A0.4%| 0.8% | A1.0% 0.3% 0.6% | A0.0%]| 0.3% | A0.1% | 1.0% 0.5% 0.4%

Average sale per customer

X5E FEHREE, NS HEEERRIOSUETLERLTENEY .,
*Sales growth rates are compared with those before the adoption of the revenue recognition standard.




4. mBRIFE LS Sales by Category

(B4I : §7M)(Unit: million yen)

2022428 8A
_Fiscal year ended February 2022 _ _
X 4 SE1UHR 520U~ HARRET SE3MHHARRET 4 HARST
Category 1Q 2Q cumulative 3Q cumulative 4Q cumulative
&8 15 FEF= &% L7154 d FEF| R &8 - 1n g FEFIZ &% L1540 FEF| R
Amount % of total | Gross margin ratio Amount % of total | Gross margin ratio Amount % of total | Gross margin ratio Amount % of total | Gross margin ratio
:"‘:EI_/' /\E%EI_ N “_ I:I_ 2} o |
E’f‘:“ﬁ%’ o gimdfs'f;ﬁff::m .| 49151  19.8%  40.0%| 102,801  20.2%  40.5%| 150,016 ~ 19.8%  40.4%| 202,727  19.8%  41.0%
iiti:i 38,905 15.6% 33.8% 79,514 15.6% 34.4% 118,096 15.6% 34.2% 159,609 15.6% 34.5%
i’fﬁfﬁis 35,435 14.2% 27.1% 72,889 14.3% 28.9% 109,554 14.5% 28.4% 149,868 14.6% 29.0%
ijzmdum 56,039 22.5% 20.0% 114,523 22.5% 20.2% 170,593 22.6% 20.1%| 231,250 22.5% 20.3%
i:gim 20,228 8.2% 15.4% 40,885 8.2% 15.2% 60,727 8.0% 15.1% 83,282 8.1% 16.4%
EH
i%ta’fa; of products 199,758 80.3% 28.4%| 410,614 80.8% 29.1%| 608,987 80.5% 28.8%| 826,738 80.6% 29.3%
R
;Ezismg 49,102 19.7% 36.4% 97,680 19.2% 39.4% 147,415 19.5% 39.3% 199,208 19.4% 39.5%
DTotf 248,861 100.0% 30.0% 508,295 100.0% 31.0% 756,403 100.0% 30.9%| 1,025,947 100.0% 31.3%
20235288
Fiscal year ending February 2023
X 4 SE1PUHR L2094 HARRET SE3MLFEARRET L4 HARRST
Category 1Q 2Q cumulative 3Q cumulative 4Q cumulative
&8 15 FEF= &R L7154 d FEF| R &8 - 1n g FEFIZ &% L1544 FEF| R
Amount % of total | Gross margin ratio Amount % of total | Gross margin ratio Amount % of total | Gross margin ratio Amount % of total | Gross margin ratio
:"‘:EI_/' /\E%EI_ N\ “_ I:I_ 2} o |
R LN AL (RE 52,555 19.6%  40.2%| 115,822  20.6%  40.2%| 171,344  20.3%  40.1%
OTC products, healthcare/nursing care products, baby products and health food
iiti:i 41,497 15.5% 32.5% 88,327 15.7% 32.9% 132,276 15.6% 32.7%
i’fﬁfﬁis 37,061 13.8% 26.0% 77,411 13.8% 27.9% 116,908 13.8% 27.7%
ijzmdum 60,401 22.6% 18.7% 124,928 22.2% 18.6% 187,918 22.2% 18.3%
i:gjﬂ 22,048 8.3% 15.3% 45,456 8.0% 16.1% 68,617 8.1% 16.3%
EH
i%ta’fa; of products 213,564 79.8% 27.6%| 451,945 80.3% 28.3%| 677,063 80.0% 28.0%
R
;Ezismg 53,857 20.1% 35.7% 110,203 19.6% 38.4% 168,019 19.9% 38.4%
S/i;ital 267,421 99.9% 29.2% 562,148 99.9% 30.2%| 845,082 99.9% 30.1%
|
f::t:fime 295 0.1% 100.0% 603 0.1% 100.0% 904 0.1% 100.0%
DTDtangr 267,716 100.0% 29.3% 562,752 100.0% 30.3%| 845,986 100.0% 30.2%

MINERERCRAT et EE | (BERFTERESE20S 20205 3 A31H) F24EE 1 W EERTHAROMENSERALTHNET,
*The Group adopted the Accounting Standard for Revenue Recognition (ASBJ Statement No. 29, March 31, 2020) from the beginning of the first quarter of the current fiscal year ending February 2023.
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5. EPERTRAIESHEL Number of Stores by Prefecture (837 : J5) (Unit: store) 6. ESERUSSIER Number of Stores and Store Space
20224F 2554 202342554 20227258 2023% 278
#HhERFE Fiscal year ended February 2022 Fiscal year ending February 2023 X 4 Fiscal year ended February 2022 Fiscal year ending February 2023
Prefecture SEIVONHAK | SE2VUHAK | SE3UEAK| HE K |55 1MUHASK| 552U HAK | S53PU Ak Type EAMFEAR | SE2MUFHAR | SE3MFHAR | H K [ SBLVUSHHAK | SE20UHASK | 830U HAR
1Q-end 2Q-end 3Q-end Year-end 1Q-end 2Q-end 3Q-end 1Q-end 2Q-end 3Q-end Year-end 1Q-end 2Q-end 3Q-end
itimE Hokkaido - - - - - 7 7 | |kiEaEs (1)
=5E Aomori 79 79 80 82 82 83 83 | No. of stores at the end of perod 2,258 2,287 2,312 2,468 2,505 2,702 2,716
aF R Iwate 14 15 15 15 15 15 15 | |EiRFEIEEE (m)
S Miyagi 16 18 18 19 19 19 20 | [store space at the end of period (' 1,574,497| 1,595,621| 1,620,466| 1,781,753| 1,809,203] 1,863,056( 1,879,560
FEE Akita 9 9 9 9 10 11 11 | |EAsh 5 mEE (n)
1,564,487/ 1,577,170| 1,589,079| 1,742,134 1,800,792| 1,849,218( 1,860,139
I5AE Yamagata 21 21 22 23 23 23 23 | |Average store space during period (m?) ! ! ! ! ! ! ! ! ! ! ! ! ! !
wmER Fukushima 35 35 36 36 36 38 38
IR Ibaraki 152 152 153 154 154 157 157 | 7. BfZreh5s L5 Sales per Unit
AR Tochigi 65 65 66 68 67 68 68 20224285 20234288
351 Gunma 112 113 114 115 115 116 117 X 4% Fiscal year ended February 2022 Fiscal year ending February 2023
[EESL] Saitama 201 202 204 206 210 216 219 Type SEAMER) | S2MER) | EINUEA | BAIATT | GELUVEHR | S2MEHE) | B3
FEE Chiba 149 150 151 151 153 162 163 1Q 20 3Q Full-year total 1Q 2Q 3Q
RRHD Tokyo 193 195 195 196 197 233 232 | [imZmosis
) I118 Kanagawa 222 222 224 225 226 234 234 | {sates per square meter 159 le4 156 >88 148 159 152
P Niigata 71 71 72 72 73 74 75 | [U@m=1s
= Toyama ) ) ) ) 43 43 Py | 6,99| 7,166 6,867 27,160 6,975 7,299 7,006
Al Ishikawa 22 24 24 24 24 24 24
@R Fukui 6 6 6 6 6 7 7| 8. %84 Number of Employees
IS Yamanashi 32 32 32 33 33 33 34 202242811 20232848
R¥FE Nagano 39 39 39 39 39 40 40 X 4% Fiscal year ended February 2022 Fiscal year ending February 2023
= :
e Gifu 7 7 7 7 7 7 7 Type AR B2UEHIR | BIERR| M R | BIEHIR | 2T | EAEAR
AR Shizuoka 229 230 231 231 233 234 233 1Qend | 20-end | 3Qend | Yearend | 1Qend | 2Q-end 3Q-end
B8 Aichi 66 75 74 73 76 78 79 | Mman v
=m0 Mie 27 27 27 27 28 30 30 || oo | reguaremporees | 12778 12756 12723 13204 14241 1493 14813
HEIR Shiga 15 15 16 17 18 18 18 || employees | i-n gmeps - s
REBRTF Kyoto 75 75 77 79 78 85 85 Part-timers (average during period; 22,790 23,445 23,404 24,480 24,139 25,484 25,611
based on 8h/employee)
KBRS Osaka 145 150 151 155 159 231 229 Total 35,568| 36,201 36,127| 37,774| 38,380 40,418| 40,424
aEE Hyogo 90 93 95 100 107 120 121 SR B
Z%E’L'ET _ Nara 14 14 14 14 15 15 16 No. of pharmacits 6,791 6,778 6,753 6,799 7,287 7,710 7,656
*DEIAUEJLR Wakay'ama o / : ! : 8 4 LERSDORFALK 3.06 3.02 2.98 2.80 2.96 2.90 2.87
‘%HXL—R Tottori 4 4 4 6 7 8 8 No. of pharmacists per store ' ' ' ' ' ' '
SRR Shimane 6 6 6 9 10 10 10 | lermm ar
LB Okayama 39 38 41 73 74 76 77 ] 14,555 14,655 14,627 16,667 16,930 17,660 17,581
= - - No. of registered sales clerks
}’K%L‘; HIrOSh"?na 3 B B z = = ! LSOOI EAL 6.57 6.53 6.45 6.88 6.88 6.65 6.59
E%’L; Tokushima 2 2 2 2 2 3 5 No. of registered sales clerks per store ’ ' ’ ’ ’ ’ ’
EJ ”’L; Kagawa 1 1 2 10 10 10 LL T i B D A SR | BB ARG, {GEREME (MASAYA, COLOR STUDIO, NARC 1 5) AEUITAIET
%yg% Ehime 1 2 1 2 14 29 29 30 30 *The numbers of cosmetics stores (MASAYA, COLOR STUDIO, and NARCIS) were excluded from the calculation with those of pharmacists/registered sales clerks per store.
Syl Kochi 27 26 26 27 27 27 27
& [ LR - - - 5 s N . . -
:;E; ;UkuOka 1 2 1? 1? 9. RIBREBERVRMMEIE Capital Expenditure and Depreciation
=R aga - - - - - 20224258 202325388
RS Nagasaki - - - - 1 2 2 ) et v Fetecar 2025
E‘Ezsﬁ Kumamoto - - - - 1 1 1 BT eﬁ S F\scalyeatle;ded ’Fve'brua‘n,/:OZZ — _ ”:a vearjn mg\elguary v
FOINE] Oita - - 1 1 > > > P! SEIMUHER | SE2MUNHR | SE3MNH | BEIAST | FIMUEH | SE2MHR | SE3MUHH)
=5 Miyazaki 1 1 1 1 1 1 |- 1Q 20 3 |Fulyeartotall  1Q 0 3Q
Erest Domestic total 2,249| 2,277| 2,302| 2457| 2493| 2,690]| 2,704 “@ﬁ _ 7,951| 13,396 20,063| 37,535|  7,678] 25,292 30,731
Wel-BHG Wel-BHG 9 10 10 11 12 12 12 | |Capial expenditure
=, e
& &t Towl 2,258 2,287| 2,312] 2468 2,505| 2,702| 2,716 | [ 304 8055 12320 16088 4724 o610 14627
(W fesEgREryE) (Cosmetics stores) 42 44 44 44 46 46 48 | |Depreciation




10. RIWJZARTZOFREIRHR Competition among Drugstores

EIE] iLiEE BRE HFR =R EHER IR BEER IR AR BBR BEER FER BRE | MRIR | FRR I alllg EHR [IIESES REFR IR LR FREIR
Item Hokkaido | Aomori Iwate Miyagi Akita | Yamagata | Fukushima| Ibaraki Tochigi Gunma | Saitama Chiba Tokyo |Kanagawa| Niigata | Toyama | Ishikawa Fukui |Yamanashi| Nagano Gifu Shizuoka

HmiE (km2)

Total area (km2)

83,457/ 9,646 15,275 7,282 11,638 9,323 13,784 6,097 6,408/ 6,362 3,798 5,158 2,191 2,416 12,584 4,248 4,186 4,190 4,465 13,562 10,621 7,777

wAO (FAN)

Total population (thousand people)

5,183 1,243 1,206 2,268 956 1,056 1,841 2,890 1,942 1,943 7,385 6,310/ 13,794 9,215 2,188 1,037 1,124 767 816 2,056 1,996 3,658

(BEAOZE)

(Ratio of elderly population)

32.3%| 33.9%| 33.9% 28.7% 37.8% 34.1% 31.9%| 29.7%| 29.2%| 30.1%| 26.7% 27.5% 22.8% 25.4% 33.0% 32.4%  29.9% 30.5%  31.0%  32.0% 30.4% 30.1%

M EE (65mME) A0 (FA)
Elderly people at least 65 years old (thousand)

1,674 421 409 650 361 360 588 858 568 585/ 1,973 1,734 3,143 2,340 721 336 336 234 253 657 606 1,102

HEE (F)

No. of households (thousand)

2,796 594 532| 1,023 425 420 794, 1,281 853 866, 3,431 2,986 7,354 4,468 910 428 493 300 367 884 838 1,619

RIVIZNTIERS © (5)

No. of drugstores (1)

648 216 204 337 149 202 241 418 277 313 982 691 941 884 320 173 214 148 133 263 436 476

Foimmia (1)

Store space (tsubo)

159,396 56,355 58,374| 91,842 41,210 56,732 70,192/126,924| 84,946 83,863|203,525 150,269 150,142 158,956/ 83,625 49,908 59,000 54,762 33,253 66,786|132,315 129,203

UESHhOHHE (F)

No. of households per store (thousand)

4.3 2.8 2.6 3.0 2.9 2.1 3.3 3.1 3.1 2.8 3.5 4.3 7.8 5.1 2.8 2.5 2.3 2.0 2.8 3.4 1.9 3.4

LI -TEHR @ (5

No. of drugstores belonging to the Welcia Group (2)

7 83 15 20 11 23 38 153 68 116 217 160 228 234 75 45 23 7 34 40 7 232

HHII-TIEHIEE 0+0

Ratio of drugstores belonging to the Welcia Group (2)/(1)

1.1%| 38.4% 7.4% 5.9% 7.4% 11.4% 15.8%| 36.6% 24.5% 37.1% 22.1% 23.2% 24.2% 26.5% 23.4% 26.0% 10.7% 4.7% 25.6%| 15.2% 1.6%| 48.7%

LIS BHR =ER HER REBRT KBRAT OER REE | LR | BEHRE BiRIE LR LBR ®mER | AR BRI SR 1R E&EIR RIEE iz N ADR
Item Aichi Mie Shiga Kyoto Osaka Hyogo Nara |Wakayama| Tottori | Shimane | Okayama | Hiroshima|Tokushima| Kagawa Ehime Kochi Fukuoka Saga Nagasaki | Kumamoto Oita

,\ 3
FEAA (km?) 5,172/ 5,774 4,017, 4,612 1,905 8,401 3,691 4,725/ 3,507 6,708/ 7,114 8,480 4,132 1,877 5,676 7,105/ 4,847 2,440 4,095 7,405 5,100

Total area (km2)

wAO (FAN)

Total population (thousand people)

7,528 1,784/ 1,415 2,511 8,800 5,488 1,335 935 551 666 1,879 2,788 726 964 1,341 693 5,108 812 1,320 1,747 1,131

(BFEAOFR)

(Ratio of elderly population)

25.2%| 29.9%| 26.4% 29.5%| 27.1% 28.8% 31.6% 33.2% 32.5% 34.4%| 30.3%| 29.6% 33.7% 31.4% 33.1%| 35.4% 27.8%| 30.7% 33.3%  31.6% 33.2%

M EE (65mME) A0 (FA)
Elderly people at least 65 years old (thousand)

1,896 533 374 740 2,383| 1,582 422 310 179 229 570 825 245 303 444 245 1,422 249 439 552 376

EEH (F)

No. of households (thousand)

3,386 807 601 1,233 4,433 2,583 603 442 239 293 861 1,328 337 445 655 350 2,488 340 632 796 542

RIVIANTIESHE © (5)

No. of drugstores (1)

1,038 245 200 258 760 515 141 106 72 84 235 307 88 128 210 110 554 94 117 181 136

FoimmiE (1)

Store space (tsubo)

235,141| 58,154| 51,139 51,967/ 149,423/118,274 36,749| 34,931 19,804 25,014| 65,637 69,038 27,518 39,459 56,364 28,078 137,997 29,750 33,080, 49,861 41,601

UESSERDOMEE (F)

No. of households per store (thousand)

3.3 3.3 3.0 4.8 5.8 5.0 4.3 4.2 3.3 3.5 3.7 4.3 3.8 3.5 3.1 3.2 4.5 3.6 5.4 4.4 4.0

LI -TEHR @ (5)

No. of drugstores belonging to the Welcia Group (2)

78 30 18 83 223 120 13 7 6 9 68 76 4 11 28 26 14 1 2 1 2

s ' — 4 m s
iﬁﬂtmiﬁfﬁﬁwﬁégm/m 7.5%| 12.2% 9.0%| 32.2%| 29.3% 23.3% 9.2% 6.6% 8.3%| 10.7%| 28.9% 24.8% 4.5% 8.6%| 13.3% 23.6% 2.5% 1.1% 1.7% 0.6% 1.5%

GE) 1. #BAD BEAORVHEHRE $BANAR (NKRH : 202248H40) UEHERICLZBUETHIES .
(Notes) 1. Total population, elderly population and the number of households come from data released by the Ministry of Internal Affairs and Communications (on August 4, 2022).
2. RSYIZANTIEHBRUTESEMREE. RSy RNTRERET202128F (L THEVET.
2. Data for the number of drugstores and store space is based on the Drugstore Management Statistics 2021.
3. BN -TOEHEE. 202211 ARRIEORSYI ANT OIEGHEZ ML THEDET .
3. The number of the Group stores is the number of drugstore stores as of the end of November 2022.






